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Abstract: This article examines the linguocultural units of the English language, specifically the concepts of “home”
and “family” as fundamental notions in culture. The study analyzes these units and phrases associated with them,
subjecting them to a linguocultural analysis in light of contemporary realities. The research further explores
linguistic units connected to the words “home” and “family” and their role in the modern media space, including

the Internet.
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Introduction: The concepts of family and home hold a
significant place in the linguistic worldview, particularly
within English-speaking cultures, where they are
closely associated with notions of personal identity,
social structure, moral values, and emotional stability.
These concepts are manifested in language not only at
the lexical level but also through fixed expressions,
symbolic imagery, as well as in literary and media texts.
The analysis of linguocultural units that shape and
express these concepts enables a deeper
understanding of the worldview of English speakers
and the distinctive features of their cultural self-
awareness.

METHODS

This study employed several methodological
approaches. A linguocultural analysis was applied to
identify fixed expressions, proverbs, and phraseological
units along with their cultural and value-based
significance  within the English-speaking world.
Contextual analysis was used to examine how these
linguistic elements function across different
communicative domains, including everyday speech,
literature, media, and online communication.
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language and culture, media space.

Additionally, a semiotic approach was employed to
analyze metaphors and symbolic representations of
home and family as sign systems that convey culturally
embedded meanings. Discourse analysis was applied to
investigate the realization of linguocultural units in
contemporary forms of communication—particularly
within social media, advertising, and meme culture—
focusing on the use of hashtags, slang, and user-
generated content.

A comparative analysis helped juxtapose traditional
and contemporary perceptions of these core concepts,
allowing the researcher to trace the dynamics of their
transformation under the influence of digital
environments and emerging social trends.

The research corpus included prior academic studies,
lexicographic  resources, and digital cultural
manifestations, particularly those found in social media
platforms and other Internet-based communicative
spaces.

RESULTS AND DISCUSSION

The concept of family is universally recognized as one
of the core notions in any culture, and this is clearly
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reflected in language use. In English, the word family
denotes the idea of a foundational social unit. English
usage differentiates between the nuclear family and
the extended family, highlighting the cultural
importance of family structure and kinship ties.
Linguistic expressions associated with this concept
often emphasize the strength of blood relationships.
For instance, the proverb blood is thicker than water
reinforces the idea that familial bonds are stronger
than all others. Such expressions contribute to a
collective perception of family as the cornerstone of
support, loyalty, and closeness.

Family relationships in English are frequently
represented through metaphorical constructions. The
expression black sheep of the family refers to a
member whose behavior is viewed negatively in
contrast to other family members. Conversely, the
apple doesn’t fall far from the tree emphasizes
generational continuity. Collocations such as to start a
family — meaning to establish a household and have
children — point to the importance of family as a
milestone in life.

Cultural attitudes are also evident in lexical items like
breadwinner — the main financial provider for the
family — and stay-at-home parent, which signifies a
person managing household responsibilities. These
expressions highlight socially ascribed roles, often
associated with traditional models of Western family
life. The idioms family man or family woman denote
individuals who prioritize family commitments over
personal ambition, forming a cultural ideal praised in
both popular culture and moral discourse.

In addition to such universal constructs, the English
language also demonstrates culturally specific aspects
of the home concept. This concept is dual in nature. On
one hand, house refers to a physical structure — the
material space of residence. On the other hand, home
embodies warmth, comfort, emotional security, and a
sense of belonging. The emotional significance of home
is frequently employed in poetic and philosophical
contexts, whereas house remains a neutral
architectural term. The proverb a house is not a home
succinctly captures this distinction [4, pp. 24-26].

Furthermore, the English conceptualization of home is
closely tied to notions of personal space and sanctuary
— a “different world” associated with peace and
protection [6, pp. 344-353]. This emotional and
symbolic layering reinforces the perception of home
not merely as a place of residence, but as a meaningful
and irreplaceable component of identity and well-
being.

This analysis confirms that both concepts — family and
home — are central to English-speaking cultural
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consciousness, manifested in a broad array of linguistic,
metaphorical, and pragmatic forms.

The concept of "home", across many languages —
particularly in European linguistic and cultural
traditions — is closely associated with emotional
attachment and belonging [1, pp. 481-490]. English
phraseological units such as home is where the heart is
or there’s no place like home emphasize that the
essence of a home is not defined by its physical walls,
but rather by the emotional connections it evokes.
Thus, the notion of home encapsulates a wide range of
anthropocentric and emotionally charged associations
[5, pp. 151-163].

A vivid illustration of the symbolic significance of home
is the well-known expression a man’s home is his castle,
which asserts the individual's right to control their
personal space with autonomy and independence. This
expression reflects the Anglo-Saxon tradition of
individualism and the cultural value placed on the
inviolability of private life. Similarly, the phrase home,
sweet home typically evokes a deep sentimental
connection to one’s birthplace or childhood home,
reinforcing the emotional resonance of the home
environment [2, pp. 1367-1374].

The concept of home also intertwines with memory
and familial warmth. The expression keep the home
fires burning contains the image of the hearth as the
symbolic and literal center of domestic life, while the
welcoming phrase make yourself at home invites
others to feel comforted and at ease, as though in their
own home. These idiomatic expressions not only
convey cultural values but also act as pragmatic tools to
express hospitality, nostalgia, and personal intimacy.

Linguocultural units such as these are not limited to
spoken language. In fact, their presence is increasingly
prominent in media discourse, reflecting their
continued relevance in shaping contemporary
language consciousness. In the context of modern
communication, themes of family and home frequently
emerge in advertising, social media content, and digital
storytelling, often functioning as emotive triggers for
engagement.

These themes are also deeply rooted in anglophone
artistic culture. For instance, the central motif of the
popular film Home Alone revolves around the
protagonist’s realization of the irreplaceable value of
family, made evident through the experience of
separation. In literature and television, the imagery of
home and family often serves as a backdrop for
exploring moral dilemmas, personal development, and
the quest for identity.

In summary, the linguistic and cultural
conceptualizations of home and family in English
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extend far beyond mere semantics. They represent
profound cognitive frameworks that inform not only
the structure of language but also the lived experiences
and social imaginaries of speakers. Their continued
presence in both traditional idioms and evolving digital
discourse attests to their foundational role in the
cultural fabric of the English-speaking world.

Musical works also actively engage with the themes of
home and family, often serving as vehicles for
expressing nostalgia, belonging, and emotional
security. Songs titled Home, performed by various
artists, frequently evoke longing for one's roots, a
return to familiar surroundings, and the sense of
comfort, safety, and love associated with domestic life.
Proverbs such as East or West, home is best and Charity
begins at home reflect a deep-rooted -cultural
perception of the home as the moral center and a space
of spiritual safety.

Through linguocultural units connected with the
notions of home and family, several key characteristics
of the Anglophone worldview can be discerned:
individualism, a strong desire for personal freedom,
respect for private space, and the enduring importance
of stability and moral values. At the same time, there is
a noticeable trend toward reinterpretation and
modernization of these concepts, particularly in light of
changing social roles and family structures. However,
the emphasis on trust, emotional support, and interior
warmth—qualities  traditionally associated with
home—remains central.

Notably, many of the cultural associations with the
word home are not uniquely English but reflect
broader, cross-cultural experiences. The universal
human need for safety, belonging, and familial
attachment ensures that home occupies a central place
in the cultural and linguistic systems of many societies
[8, pp. 109-111]. Nevertheless, the specific ways in
which these associations are encoded linguistically can
reveal much about a particular cultural mentality.

From the above, it becomes evident that the concepts
of family and home in English are not limited to
vocabulary and phraseology but are deeply embedded
in cultural imagery, literary traditions, and worldview
patterns, and are closely interlinked [3, pp. 1375-
1380]. Their study offers not only insights into the
structure of the English language but also into the
foundational values of English-speaking societies.

These linguocultural units play a vital role: they
construct cultural identity, provide psychological and
moral support in everyday life, and help individuals
establish a sense of connection — not only with others
but also with themselves. Understanding how home
and family are conceptualized in English can therefore
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contribute significantly to cross-cultural
communication, translation studies, and linguocultural
pedagogy.

We have analyzed some of the core linguocultural units
reflecting the concepts of family and home in the
English language. However, this semantic domain is far
broader and encompasses a wide array of fixed
expressions, cultural symbols, metaphors, and images
that enrich and deepen the conceptual understanding
of these notions. In English-speaking culture, family and
home are not merely social institutions; they are
among the most important cultural values, emotional
anchors, and markers of identity.

Certain expressions — such as the symbolic collocation
hearth and home — invoke archetypal representations
of the family as the guardian of tradition. Such idioms
emphasize the value of stability, protection, and
ancestral roots. Even in everyday speech, one often
hears the welcoming phrase make yourself at home,
which points to the cultural inclination toward creating
a warm and comfortable environment for others.

Another highly expressive idiom is home is where the
heart is, which underscores the idea that emotional
attachment outweighs physical location. In this
metaphor, home becomes a symbol of love, memory,
connection to loved ones, and a person’s inner world.
The phrase captures the affective and subjective
dimensions of the concept, emphasizing that home is
not simply a structure but a space imbued with
meaning.

Lexical units that describe family structures are also
rich in cultural significance. For instance, the terms
nuclear family and extended family reflect the
distinction between modern small families and
traditional multi-generational households. The use of
such terminology demonstrates a linguistic awareness
of the social evolution of the family unit. As many
scholars have noted, the English language tends to
conceptualize family in highly anthropocentric terms —
emphasizing human relationships, emotional bonds,
and individual roles [7, pp. 39-43].

A number of expressions reflect beliefs about familial
relationships as inherited or even fated. For example,
the idiom it runs in the family suggests that certain
traits, talents, or tendencies are passed down through
generations, reinforcing the idea of family as a vessel of
genetic and cultural transmission.

Thus, the English conceptualizations of home and
family encapsulate a multifaceted worldview — one
that is emotionally charged, socially grounded, and
deeply rooted in both tradition and modernity. Their
analysis reveals not only the structure of English as a
language but also the values, expectations, and identity
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frameworks of the society that speaks it.

Expressions that emphasize the importance of care and
moral guidance originating from the family circle also
hold particular interest. The proverb charity begins at
home highlights the notion that kindness and support
should first be directed toward one's immediate family.
This reinforces the concept of the family as the primary
environment for the development of personality and
moral orientation.

Contemporary realities give rise to numerous
linguocultural manifestations shaped by new social
circumstances. Nevertheless, the idealization of
traditional values persists, especially within American
culture. For instance, the image of the white picket
fence symbolizes an idealized suburban life — a
metaphor for stability, prosperity, and domestic
happiness. This cultural symbol is frequently used in
film, advertising, and literature, evoking a recognizable
association with the so-called “American Dream.”

Modern media and digital communication play an
increasingly significant role in the formation,
dissemination, and reinterpretation of linguocultural
units, including those associated with the concepts of
family and home. Through social media platforms,
video content, meme culture, advertising, and mass
media, these concepts are not only preserved but also
recontextualized, adapting to contemporary challenges
and reflecting shifts in public consciousness.

In the digital age, the traditional concept of home is
often reframed — not merely as a physical dwelling,
but as a space of comfort and personal freedom. In
blogs, podcasts, and social media discourse, the
expression safe space has gained popularity. This term
functions as a metaphorical extension of the home
concept — a place where individuals can express
themselves freely and without fear of judgment.

Moreover, during the era of remote work and social
isolation, particularly in the context of the COVID-19
pandemic, expressions such as work from home and its
abbreviation WFH have gained widespread usage. This
shift has given rise to a body of digital memes and
cultural expressions in which the home is portrayed not
only as a place of comfort but also as a site of
professional adaptation and, in some cases, fatigue due
to the lack of spatial separation between personal and
professional life.

These new associations reflect the transformation of
conventional meanings under the pressure of
extraordinary circumstances. While the core values
associated with home and family remain significant, the
contemporary linguistic landscape reveals a layering of
meanings that reflect both continuity and change in
cultural perception.
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In popular culture and internet folklore, phrases such
as found family trope are frequently encountered. This
concept refers to a narrative in which a lost or alienated
character discovers a sense of belonging and forms a
surrogate "family" among friends. This theme is
especially prominent in cinematic and television
storytelling. These representations are widely
discussed within fan communities and become the
subject of fanfiction and analytical discourse,
highlighting the dynamic functioning of linguocultural
units within contemporary formats.

Linguocultural elements related to home and family
often serve as the foundation for memes that play on
the contrast between expectations and reality. For
example, humorous images with captions such as
"When your mom says ‘my house, my rules’" or "Family
gatherings be like..." employ cultural clichés to convey
personal experiences while also satirizing the tensions
inherent in familial relationships. These memes
function as digital forms of social commentary, using
familiar cultural scripts to foster both humor and
critical reflection.

Commercial media actively exploit images of home and
family as emotional triggers. In advertising, home is
consistently presented as a symbol of comfort, security,
belonging, and nostalgia, especially in campaigns
leading up to major holidays. Slogans such as “There’s
no place like home” or “Bring home the magic” not only
draw on well-established cultural lexemes, but also act
as powerful emotional activators, reinforcing deep-
seated associations that link domesticity with
happiness, tradition, and emotional warmth.

These examples demonstrate how linguocultural units
continue to evolve in response to societal and
technological changes, maintaining their relevance and
communicative power in both traditional and digital
environments. Through creative reinterpretation,
these expressions maintain continuity with cultural
heritage while simultaneously acquiring new layers of
meaning in the context of the digital age.

In social media, stable hashtags and catchphrases
associated with the concepts of home and family have
become firmly entrenched, reflecting both idealization
and personalization of these notions in the digital
environment:

#FamilyGoals — conveys an idealized image of family
life, often portraying harmony, mutual support, and
aspirational familial relationships;

#HomelsWhereTheHeartls — presents a romanticized
perspective on home, emphasizing emotional
attachment over physical space;

#HomeVibesOnly — evokes associations with comfort,
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lifestyle, and atmosphere, often linked to aesthetic
interior design and cozy domestic settings.

These expressions are reinforced both visually and
lexically through interior photography, family portraits,
lifestyle content, and influencer discourse. They
circulate widely across international platforms,
contributing to the globalization of specific emotional
and cultural frames tied to domestic and familial
identity. In doing so, they serve not only as digital
expressions of personal values but also as cultural
markers that bridge traditional meanings with
contemporary modes of communication.

CONCLUSION

The concepts of family and home in the English
language are not only represented lexically and
phraseologically, but also embodied in cultural
imagery, artistic tradition, and worldview frameworks.
Their study provides deeper insights into the structure
of the English language and offers a path to
understanding the core values of Anglophone society.
These linguocultural units fulfill essential functions:
they shape cultural identity, serve as anchors in
everyday life, and help individuals experience
connection both with others and with their inner
selves.

A variety of expressions reflect nuanced emotional
states related to home and family. For instance, to feel
homesick conveys a longing for home and can be used
both literally and metaphorically. The phrase home
away from home emphasizes the capacity to feel a
sense of belonging outside one’s original residence.
Such formulaic expressions highlight the emotional
resonance embedded in spatial and relational
connections.

English offers a rich spectrum of linguocultural units
that reflect the concepts of home and family. These
units form a complex semantic system in which
traditional values, social norms, emotional states, and
cultural metaphors are intricately intertwined. They
encode not only historical and moral dimensions but
also dynamic, personal, and collective meanings.

In addition, the media landscape does not merely
preserve these linguocultural units but actively
transforms them. It becomes a platform for
reinterpreting, emotionally enriching, and widely
disseminating these concepts. Today, home and family
exist not only in spoken or written language but also in
visual, symbolic, digital, and interactive dimensions.
Social networks, memes, advertising, and popular
culture contribute to this multimodal expansion.

Understanding these transformations offers valuable
insight into the evolving relationship between language
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and culture in the digital age. It reveals how deeply
rooted values adapt to new communicative formats
while continuing to serve as cultural touchstones for
individual and collective identity.
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